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And, Yes! You ARE Smart Enough to Read a Bloomberg Termmal So get ready to Learn!
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23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
Typical Adults 18 or older who Listened to KEZK-FM in the past 7 days are 51.3 years old (3.8% older than
average) and have a $114,618 (6.9% higher than average) annual household income.
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@ Percent of Market: Adults 18 or older )R«‘ Gender of Target vs. Market: Adults 18 or older
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4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Typical Adults 18 or older who Listened to KFTK-FM in the past 7 days are 51.1 years old (3.3% older than
average) and have a $114,403 (6.7% higher than average) annual household income.
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1120 AM - 98.7 FM

The Voice of St. Louis

10.1% or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KMOX-FM in the past 7 days are 55.8 years old (12.8% older than
average) and have a $104,957 (2.1% lower than average) annual household income.
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15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KYKY-FM in the past 7 days are 45.7 years old (7.5% younger than
average) and have a $124,128 (15.7% higher than average) annual household income.
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11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Typical Adults 18 or older who Listened to WFUN-FM in the past 7 days are 49.7 years old (.5% older than
average) and have a $96,435 (10.1% lower than average) annual household income.
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23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

Adults 18 or older who Listened to KEZK-FM in the past 7 days are 1.9% more likely to be a college
graduate, 3.8% less likely to work full-time, 4.6% more likely to be married, 3.5% less likely to be a
parent of 1 or more children under 18.
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Radio Stations: KEZK-FM
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4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 2.% less likely to be a college
graduate, 27.9% more likely to work full-time, 27.8% more likely to be married, 28.9% less likely to be a
parent of 1 or more children under 18.
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1120 AM - 98.7 FM 10.1% or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Adults 18 or older who Listened to KMOX-FM in the past 7 days are 16.% more likely to be a college
KMOX graduate, 14.2% more likely to work full-time, 20.1% more likely to be married, 13.8% more likely to be
The Voice of St. Louis a parent of 1 or more children under 18.
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15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 11.5% more likely to be a college
graduate, 29.1% more likely to work full-time, 10.2% more likely to be married, 19.2% more likely to be

a parent of 1 or more children under 18.
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11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 12.5% less likely to be a college
graduate, 13.9% more likely to work full-time, 20.8% less likely to be married, 25.2% more likely to be a
parent of 1 or more children under 18.
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23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
,mxfl Adults 18 or older who Listened to KEZK-FM in the past 7 days are 8.4% more likely to own their home,

19.6% more likely to own a higher valued home, 6.8% more likely to have a single-family home, 1.5% less

likely to have a dog.
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Adults 18 or older who Listened to KFTK-FM in the past 7 days are 31.3% more likely to own their home,
97 I TALK 25.6% more likely to own a lower valued home, 5.5% less likely to have a single-family home, 53.4% more
likely to have a dog.

4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Tem\

m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older
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1120 AM + 98.7 FM 10.1% or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
KM Adults 18 or older who Listened to KMOX-FM in the past 7 days are 15.7% more likely to own their home,
10.2% more likely to own a lower valued home, 7.6% more likely to have a single-family home, 5.5% less
The Voice of St. Louis Iikely to have a dog
m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older
Single Family House {unattached) 7 |
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m Own/Rent/Other: Adults 18 or oldern

» who Listened to KYKY-FM in the past 7 days

15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.

Adults 18 or older who Listened to KYKY-FM in the past 7 days are 12.7% more likely to own their home,
1.4% more likely to own a higher valued home, 5.9% more likely to have a single-family home, 17.3%
more likely to have a dog.
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11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 13.5% less likely to own their home,
32.5% more likely to own a lower valued home, 16.1% less likely to have a single-family home, 6.5% more

likely to have a dog.
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23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

'm“fz Adults 18 or older who Listened to KEZK-FM in the past 7 days are 4.5% less likely to look up D-I-Y advice
online, 10.1% more likely to always vote in local elections, 1.6% more likely to belong to a gym, 7.4% more

likely to fly domestic past yr.

al Activity: Adults 18 or older

129. 1%} 48.5%|
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likely to fly domestic past yr.

4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Adults 18 or older who Listened to KFTK-FM in the past 7 days are 22.7% less likely to look up D-I-Y advice
online, 19.9% less likely to always vote in local elections, 7.9% less likely to belong to a gym, 21.1% more

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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= 30.8%)
9 16.5% 2% =

Genealogy  Photography Parenting/ Onkine Dating
{sni

information / Mesl Planning information  Advice  /VideoCall  Services/ Information Gamlen \deas  Postresume Besuly ideas Development Spirtualty tovite (Research Classes  (You or Your spfish, FamilyAdvice  Service
Reviews  Suggestions [skype,  information schools, child's) smmm,
FaceTime, AppEcation, )
etc) Financing)
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1120 AM - 98.7 FM 10.1% or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Adults 18 or older who Listened to KMOX-FM in the past 7 days are 3.4% less likely to look up D-I-Y advice
online, 11.9% more likely to always vote in local elections, 30.2% more likely to belong to a gym, 3.9%
The Voice of St. Louis more likely to fly domestic past yr.
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15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 7.9% more likely to look up D-I-Y advice
online, 4.% less likely to always vote in local elections, 14.5% less likely to belong to a gym, 4.1% more

likely to fly domestic past yr.
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less likely to fly domestic past yr.

11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 22.7% more likely to look up D-I-Y
advice online, .6% less likely to always vote in local elections, .9% more likely to belong to a gym, 11.4%
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Past 30-days QSR Users: Adults 18 or older
Lol e

3 imes e
6 - 9times 17.0%
10times or more 15.2%
® who Listened to KEZK-FM in the past 7 days mST.LOUIS
Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.5% .8%

23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

Adults 18 or older who Listened to KEZK-FM in the past 7 days are 5.3% more likely to use QSRs past mo.,
5.5% more likely to use Sit-Down Restaurants past mo., 2.1% more likely to use Casinos past yr.,, 20.2% more
likely to smoke cigarettes.
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4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 4.2% more likely to use QSRs past mo.,
14.% more likely to use Sit-Down Restaurants past mo., 22.2% more likely to use Casinos past yr., 90.2%
more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
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Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KETK-+M in the past 7 days [1,00%

LA 411,221 19.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Bar / Nightclub

Sports Betting

Other Gambling . 2.4%

Spa

Yes

Used Past 30-days: Adults 18 or older

Cigarettes

Marij / Cannabis

B L%
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1120 AM - 98.7 FM

The Voice of St. Louis

Past 30-days QSR Users: Adults 18 or older

%
#times &

®who Listened to KMOX-FM in the past 7 days

Avg. Monthly QSR Meals:

= ST. LOUIS

Total Monthly QSR Users:
93.9% 86.

10.1% or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Adults 18 or older who Listened to KMOX-FM in the past 7 days are 8.2% more likely to use QSRs past mo.,
10.6% more likely to use Sit-Down Restaurants past mo., 16.4% more likely to use Casinos past yr., 29.8%
more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

1time

2 times

3 times

4 times

5 times
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Other Gambling
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15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.

Adults 18 or older who Listened to KYKY-FM in the past 7 days are 5.5% more likely to use QSRs past mo.,
4.1% more likely to use Sit-Down Restaurants past mo.,
likely to smoke cigarettes.

.1% more likely to use Casinos past yr., 18.% less

Past 30-days QSR Users: Adults 18 or older
- ¢

3 times

12.7%

17.0%
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Table Games (Craps, Poker, etc.)

Upscale Restaurant

Past 30-days Sit-Down Restaurant Users. Adults 18 or older| Top-10 Cuisines: Adults 18 or older

18.9%

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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LA 411,221 19.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
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B
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Spa Casinos visited past 12 Yes Marij
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Past 30-days QSR Users: Adults 18 or older
el e .
B

2 times
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10times or more

= who Listened to WFUN-FM in the past 7 days

WST. LOUIS

Total Muntbly QSR Users: Avg. Monthly QSR Meals:

86.8%

likely to smoke cigarettes.

11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 8.4% more likely to use QSRs past mo.,
1.3% more likely to use Sit-Down Restaurants past mo., 20.8% more likely to use Casinos past yr.,, 5.2% more

[ ] 1time 15.9%
2 times 16.3%
3 times 10.6%
10times or more m

# who Listened to WFUN-FM in the past 7 days W ST, LOUIS
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630,167
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Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexian  chirese  Piza  Wings/ malan  Coffee Steakhouse Bagel/ Upscale  Seafosd
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spans gar Coftee ar Eakery
=who Listened to WFUN-FM in the past 7 days mST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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LA 411,221 19.1%

Past 12 months Casino Activities: Adults 18 or oldr

Slot Machines

648,435

30.2%
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Bar / Nightclub
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Sports Betting

Used Past 30-days: Adults 18 or older
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23.2% or 498,133 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
"Ez Adults 18 or older who Listened to KEZK-FM in the past 7 days are 4.6% more likely to have a 401K, 26.1%
1 more likely to have an Auto Loan, 2.7% more likely to Invest/Trade Stocks Online, 4.8% less likely to pay with

their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K plan
245%
424,236 19.8%
16.7%
Money Market Funds 4‘5%
14.6%
15.5%

Other (Crypto / NFTs / Metals, etc.) m
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Stocks or Stock Options

Mutual Funds

9.2%
s.on 78% 5.9%

9% R | 9% 4.7% 4.8%

- 14.6% = D . § - e . X
529 Plan / College Savings Plan m Checking Debitor ATM  Savings  Credit Card Online Mabile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
5.1% Account Loanor Home Mortgage
Second Home or Real Estate Property 6.8% Equity Loan
mwho Listened to KEZK-FM in the past 7 days mST.LOUIS u who Listened to KEZK-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older | \g'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 3:22%
Accountant n:m . .
Real Estate Agent m% 7%

Estate Planning iz:

5 14,0%
20.1%| 10.0%
- - - s

Google Pay  Discover  Store Credit  American Facebook  Square Cash Samsung Pay

PayPal Debit Card Venmo MasterCard zelle Apple Pay  Cash App

) . 1.6% (*Past 12 Months)
Divorce / Family Attorney ri.z% Card Express  Messenger
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«ITALK

4.% or 86,824 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 24.8% more likely to have a 401K, 74.7%
less likely to have an Auto Loan, 27.4% less likely to Invest/Trade Stocks Online, 40.7% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

962,268
813,530
611,139

424,236

:

37.9%

'l

28.5%
23.4%

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds W Baa% 9.7%
Bonds mﬁ% i 9.5% 16.5%
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Account card Account Banking Banking Paying Mortgage Market  Deposit[CDs} Improvement  Home
Second Home or Real Estate Property Ms.s;m AR lﬁ'}zm‘* Mortgage.
mwho Listened to KFTK-FM in the past 7 days W ST.LOUIS m who Listened to KFTK-FM in the past 7 days m ST. LOUIS
Professional Services Used*: Adults 18 or older | \g'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) m 151%
— T o o
Real Estate Agent Ma_;“m 10.0% o

Divorce / Family Attorney

= who Listened to KFTK-FM in the past 7 days
Scarborough R1 2026: Feb25-Feb26

ST. Louis Metro

0.7%
1.2%

(*Past 12 Months)

ST, LOUIS
Qual Intab

59

Apple Pay

Debit Card Venmo zelle CashApp GooglePay  Discover  Store Credit  American Facebook  Square Cash Samsung Pay
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= who Listened to KFTK-FM in the past 7 days = ST. LOUIS
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1120 AM - 98.7 FM 10.1%

Adults
more |

or 217,166 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
18 or older who Listened to KMOX-FM in the past 7 days are 8.4% more likely to have a 401K, 2.8%
ikely to have an Auto Loan, 38.7% more likely to Invest/Trade Stocks Online, 20.4% less likely to pay

The Voice of St. Louis with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

962,268 44.8%

21

28.8%
19.8%
14.5%
102%
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Other (Crypto / NFTs / Metals, etc.) :‘;;2
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Financial Services Has and/or Uses: Adults 18 or older
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Account Loanor Home Mortgage
Equity Loan

= who Listened to KMOX-FM in the past 7 days = ST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner

485,337 22.6%

Tax Preparation Service 439,601 20.5%

Online Investing / Stock Trading

266,285
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Accountant
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Real Estate Agent
e 92,507 4.3%
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T Past 3-Months Payment Methods Used: Adults 18 or older
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Card Express Messenger
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15.7% or 338,145 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 13.6% more likely to have a 401K, 32.2%
more likely to have an Auto Loan, 38.9% more likely to Invest/Trade Stocks Online, 4.4% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

401K Plan
Mutual Funds 1:,:;-935%
9%

12.

Money Market Funds 14.5%
6.1%

Bonds TPt 0w
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11.2% or 241,593 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 3.7% less likely to have a 401K, 31.6%
more likely to have an Auto Loan, 20.% more likely to Invest/Trade Stocks Online, 39.7% more likely to pay

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds
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Other (Crypto / NFTs / Metals, etc.)
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with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older
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Account card
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Equity Loan
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= who Listened to WFUN-FM in the past 7 days | ST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner
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10.
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E‘Past 3-Months Payment Methods Used: Adults 18 or older
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Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 3 days, 19 hours, 24 minutes and 39

'm“fz seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 59 minutes each week listening to
All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

96.8%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
pop . 79:55:26
79.8% EE 79.3% ,_.j..: . 45.7%
wheo Listened to KEZK-FM in ST. LOUIS
the past 7 days
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& X
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seconds each week with All Forms of Media.

97 I T AI-K 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 8 hours and 52 minutes each week listening to
® All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 3 days, 22 hours, 28 minutes and 41
Tem\

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent
usage % 45.7%

who Listened to KFTKFM in ST. LOUIS
the past 7 days

21.4%

® who Listened to KFTK-FM in the past 7 days m ST. LOUIS
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1120 AM - 98.7 FM

Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 3 days, 19 hours, 11 minutes and
KMOX 52 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 10 hours and 40 minutes each week listening
The Voice of St. Louis to All Local AM/FM Radio, representing 11.7% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
- S
Concurrent
usoge %: 45.7%
who Listened to KMOX-FMin ST.LOUIS
the past 7 days
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Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 3 days, 12 hours, 14 minutes and 53]
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 11 hours and 50 minutes each week listening to
All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
= =
rent
usage % 45.7%
who Listened to KYKY-FM in ST. LOUIS
the past 7 days
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 3 days, 13 hours, 33 minutes and
43 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 9 hours and 4 minutes each week listening to
All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

87.2% 87.2%
79:55:26
Concurrent
usage % 45.7%
who Listened to WFUN-FM in ouls
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Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 2 days, 23 hours, 6 minutes and 7
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 26 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported Media.
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seconds each week with All Forms of Ad-Supported Media.

97 I ;EI.K 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 8 hours and 14 minutes each week listening to
e Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

/\ Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 3 days, 6 hours, 24 minutes and 27
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1120 AM - 987 FM Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 2 days, 23 hours, 6 minutes and 53
seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 9 hours and 47 minutes each week listening to
The Voice of St. Louis Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported Media.
Weekly
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Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 2 days, 15 hours, 47 minutes and
57 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 11 hours and 1 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 2 days, 18 hours, 17 minutes and
1 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 8 hours and 46 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 10 hours and 9
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 80.9 minutes/day.

(Local Radio delivers 13.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 11 hours and 12
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 70.7 minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

avg. of 83.9 minutes/day.

| Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 10 hours and 9
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 13.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 9 hours and 6
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 94.6 minutes/day.

(Local Radio delivers 17.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 75.3 minutes/day.

| Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 9 hours and 28
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 498,133 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.9 minutes every day representing 48.4% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 86,824 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-
ﬁ Supported Local AM/FM Radio for an average of 70.7 minutes every day representing 59.1% of all

97.' TALK time spent daily with Ad-Supported Audio.
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1120 AM - 98.7 FM

The Voice of St. Louis

- 217,166 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 53.9% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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- 338,145 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.6 minutes every day representing 46.9% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 241,593 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.3 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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time spent daily with Ad-Supported Audio.

| 498,133 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
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time spent daily with Ad-Supported Audio.

| 86,824 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.7 minutes every day representing 59.1% of all
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1120 AM - 98.7 FM | 217,166 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
ox Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 53.9% of all

The Voice of St. Louis time spent daily with Ad-Supported Audio.
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338,145 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.6 minutes every day representing 46.9% of all
time spent daily with Ad-Supported Audio.
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241,593 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.3 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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498,133 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Adult Hits, New Country,
and Classic Rock.
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86,824 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Urban AC, Classic Rock, Classic Hits,
and Hot AC.
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1120 AM - 98.7 FM 217,166 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
KMOX Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock, Classic Hits,

The Voice of St. Louis Adult Contemporary, and All Sports.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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338,145 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, New Country, Classic Hits, and
Adult Contemporary.
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241,593 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Hits, Adult Hits,
News/Talk/Information, and Hot AC.
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Avg. Week A{Iml'{ideo (Persons & % Reach): Adults 18 or older
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361,573 or 72.6% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 125.7 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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67,113 or 77.3% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.5 minutes every day representing 30.6% of all
time spent daily with Ad-Supported Video.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

180,284 or 83.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 112.5 minutes every day representing 32.9% of all
time spent daily with Ad-Supported Video.
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Avg. Week A{Iml'{ideo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
AppleTV+fubo, Pluto, Tubi, etc.
TikTok

Hulu/Hulu + Live TV {any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

228,547 or 67.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110. minutes every day representing 37.5% of all time
spent daily with Ad-Supported Video.
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177,212 or 73.4% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 102.6 minutes every day representing 34.1% of all
time spent daily with Ad-Supported Video.
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Weekly 72.6%

Reach % 69.5%

34.1%

Reached: 367573 1,492,136
Local TV

68.9%

Cable TV
Average
Daily Mi

361,573 or 72.6% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 125.7 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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70.4%

Weekly
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Persons

Reached: =55 718 1,492,136

61,161 1,371,309
Local TV

Cable TV

Average
Daily Mi
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67,113 or 77.3% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 115.5 minutes every day representing 30.6% of all
time spent daily with Ad-Supported Video.

_ "Share of Ad-Supported Video"
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1120 AM - 98.7 FM 180,284 or 83.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 112.5 minutes every day representing 32.9% of all
The Voice of St. Louls time spent daily with Ad-Supported Video.
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228,547 or 67.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 110. minutes every day representing 37.5% of all time
spent daily with Ad-Supported Video.

Weekly
Reach % 69.5%

Avg. Hours+Minutes/day with Ad-Supported

_ ll'share OfAd-suppOI'ted video " Video: Adults 18 or older
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177,212 or 73.4% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 102.6 minutes every day representing 34.1% of all
time spent daily with Ad-Supported Video.

Weekly 73.4% Avg. Hours+Minutes/day with Ad-Supported
Reach % n - " Video: Adults 18 or older
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102.5KEZK)

361,573 or 72.6% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Game Shows, and Movies.

Local TVStat:on Programs (Persons & % Reach): Adults 18 or older
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FM
TALK

67,113 or 77.3% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-

Comedies, Mystery/Suspense/Crime, and Local News - Morning.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

180,284 or 83.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Comedies, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week)
Local News - Evening
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time spent: (Average Day)

228,547 or 67.6% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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177,212 or 73.4% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Local News - Late, Comedies, and Movies.
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- 353,850 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported
1”.5“‘1 Social Media for an average of 142.3 minutes every day representing 23.6% of all time spent daily
with Ad-Supported Digital Media.
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63,897 or 73.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
Social Media for an average of 220.5 minutes every day representing 37.2% of all time spent daily
with Ad-Supported Digital Media.
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The Voice of St. Louis

1120 AM - 98.7 FM 162,857 or 75.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
m Supported Social Media for an average of 186.7 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All I.?igital (Persons & % Reach): Adults 18 or older
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262,135 or 77.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Social Media for an average of 160.7 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Digital Media.
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199,966 or 82.8% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Social Media for an average of 156.8 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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353,850 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported
Facebook for an average of 53.9 minutes every day representing 37.9% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Soc:iqi Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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63,897 or 73.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
Facebook for an average of 100.6 minutes every day representing 45.6% of all time spent daily with
Ad-Supported Social Media.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

162,857 or 75.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
Supported Facebook for an average of 82.1 minutes every day representing 44.% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Soc:iqi Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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262,135 or 77.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.5 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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for The Lou

179,234 or 74.2% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.4 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Soc:iqi Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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353,850 or 71.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-Supported

1.25"!1 Facebook for an average of 53.9 minutes every day representing 37.9% of all time spent daily with
Ad-Supported Social Media.
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63,897 or 73.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
97 I FM Facebook for an average of 100.6 minutes every day representing 45.6% of all time spent daily with
«ITALK Ad-Supported Social Media.
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1120 AM - 98.7 FM 162,857 or 75.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
ox Supported Facebook for an average of 82.1 minutes every day representing 44.% of all time spent
The Voice of St. Louis daily with Ad-Supported Social Media.
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262,135 or 77.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.5 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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179,234 or 74.2% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.4 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 142% 7345, Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,923;
Local Radio: 31,885; Social Media: 20,823; Non-Prem. Cable: 12,615; Local TV: 12,477
reaching Adults 18 or older who Listened to KEZK-FM in the past 7 days.
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/_\ | M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 5,613; All Other Digital
g7| Media: 5,088; Social Media: 3,597; Local TV: 2,054; Non-Prem. Cable: 1,965 reaching
«ITALK Adults 18 or older who Listened to KFTK-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KFTK-FM in the past 7
days
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Radio Stations: KF

* Share of Everything

TK-FM




1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 11,980; Social Media: 9,296; Non-Prem. Cable: 6,804; Local TV: 6,622
reaching Adults 18 or older who Listened to KMOX-FM in the past 7 days.

Local Radio: 13,637; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KMOX-FM in the past 7
days
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Radio Stations: KMOX-FM




| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,899;
Local Radio: 21,325; Social Media: 15,109; Local TV: 8,242; Non-Prem. Cable: 8,145
reaching Adults 18 or older who Listened to KYKY-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KYKY-FM in the past 7
days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 15,138;
Local Radio: 15,100; Social Media: 12,512; Non-Prem. Cable: 6,061; Local TV: 5,514
reaching Adults 18 or older who Listened to WFUN-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WFUN-FM in the past 7
days
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456,844 or 91.7% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an
average of 54.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 49. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

YouTube Music

Retail Stores
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81,696 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 45.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations

Out-of-Home for an average of 42.8 minutes/day.
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1120 AM - 98.7 FM 204,148 or 94.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an

KMOX average of 59.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

The Volos of Bt Louls Stations Out-of-Home for an average of 50.8 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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324,816 or 96.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an
average of 62.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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216,567 or 89.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 40.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 456,844 or 91.7% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of
mxfz 54.5 minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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81,696 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 45.1
/Fh minutes per day driving, seeing Billboards and Signs representing 33.8% of all Time Spent with Ad-

gll TALK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1120 AM - 987 FM 204,148 or 94.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of
59.9 minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time Spent with Ad-
The Voice of St. Louis Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly "Share of Ad-Supported OOH Media"
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324,816 or 96.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of
62.7 minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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216,567 or 89.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of
40.9 minutes per day driving, seeing Billboards and Signs representing 28.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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102.5KEZ

456,844 or 91.7% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an
average of 54.5 minutes per day driving an average of 31.7 miles each day and are 108.2% more
likely to use Stan Musial Veterans Memorial Bridge than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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81,696 or 94.1% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 45.1 minutes per day driving an average of 26.2 miles each day and are 366.1% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1120 AM - 98.7 FM

The Voice of St. Louis

204,148 or 94.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an
average of 59.9 minutes per day driving an average of 34.8 miles each day and are 86.8% more likely
to use Green Mount Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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324,816 or 96.1% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an
average of 62.7 minutes per day driving an average of 36.5 miles each day and are 73.4% more likely
to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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for The Lou

216,567 or 89.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 40.9 minutes per day driving an average of 23.8 miles each day and are 60.% more likely
to use Page Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Week All Print Medta (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

m- 3%

149,758 or 30.1% of Adults 18 or older who Listened to KEZK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 34.8% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who listened to KEZK-FM in the ST. LOUIS
past 7 days
P il %5
m who Listened to KEZK-FM in the past 7 days W ST. LOUIS

Local Daily
Newspaper(s)
(Sunday)
19

Direct Mail

USA Today (Daily)
85

Catalogs)
80

Local Daily
Newspaper(s)
Magazines (Daily
80

Local Daity
Newspaper(s)
Wall Street Journal (Daily Wall Street. Journal
(Daily) 78 (Daily)
94 i 1 97

Local Daity
New York Catal Newspaper(s) New York Times New York
USA Today (Daily) Magazines Times (Daily) | 0€5 {Sunday) (Daily+Sunday) Catalogs) Times (Daily)
86 76 59 30 122 96 16 71

= who Listened to KEZK-FM in the past 7 days m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Books

All Graphs and soefa.ai Dura MDdehng Copyright © 20.
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Avg. Hours+Minutes/day with Ad- 5
Supported Print Media: Adults 18 or ofderm
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Local Daily
Newspaper(s)
(Sunday)
s

New York Times
{Sunday)
9.7

Direct Mail
Advertising Local Daily
(excluding Newspaper(s)
Catalogs) (Daily
8.0 78

New York Times
Local Daity (Daily+Sunday)
Newspaper(s) b a8
(Sunday)
122

New York Times
(Daily+Sunday)
78

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daily Catalogs)

80 7.6

New York Times
(Sunday)

Local Baily Newspaper(s)
(Daily+Sunday) s
85 £ X 121 . 71

New York Times (Daily)

= ST. LOUIS
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= who Listened to KEZK-FM in the past 7 days

Radio Stations: KEZK-FM



97.Fh

TALK

12,988 or 15.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.7 minutes every day representing 31.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medta (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {9’ Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)
USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines mw 3.1% who listened to KFTK-FM in the ST. LOUIS
st 7 days
1.7% "
catatogs PR FE e " 7.5%
m who Listened to KFTK-FM in the past 7 days W ST. LOUIS

Wall Street Journal
(Daily)
100

Local Daily
Newspaper(s)
(Sunday)
93

MNew York Times
(Daity+Sunday)
73

New
York
USAToday | Times
(Daily) (Daily)
4z 3.7
| SR

Local Daily

Newspaper(s) (Daily

6.3

Catalogs
35

Local Daity
Newspaper(s)
{Sunday)
122

Wall Street lournal

(Daily)
9.7

New York Times
(Daily+Sunday)
96

USA Today (Daily)
85

Local Daily
Newspaper(s)
(Daily
80

Magazines

New York
Catalogs) Times (Daily)
6 7.1

= who Listened to KFTK-FM in the past

7 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

LEA T DAkY) Avg. Hours+Minutes/day with Ad-

m

5]

(&3]

e

Wall Street Journal (Daily) Supported Print Media: Adults 18 or ofderm
New York Times (Sunday) m
(.25}

[

(o]

All Local Weekly Newspapers

Magazines
Catalogs 2 who Listened to KFTK-FM inthe
= past7 days
0.0%
ol i §:3%

= who Listened to KFTK-FM in the past 7 days W ST, LOUIS
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vg. Minutes/day Spent): Adults 18 or older

New York Times (Sunday)
10

Wall Street Joumnal (Daily)
100

Local Daily Newspaper(s)
(Sunday)
9.3

New York Times
(Daily+Sunday)
13

Local Daily Newspaper(s)
(Daity+Sunday)
67

Direct Mail Advertising
(excluding Catalogs)

Local Daily
Newspaper(s)
(D:
63

New York Times
(Daily)
37

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
(Sunday)
121

New York Times
(DailysSunday)
96

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daily Catalogs)

80 7.6

New York Times (Daily)
71

= who Listened to KFTK-FM in the past 7 days
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1120 AM - 98.7 FM

The Voice of St. Louis

Avg. Week All Print Medta (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

= 7 dan
s 55T R e

u who Listened to KMOX-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to KMOX-FMin the

84,603 or 39.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing 33.1% of all

time spent daily with All forms of Print Media.

0.5%

| ST.LOUIS

Local Daily
Newspaper(s)
(Sunday)
149

Wall Street Journal
(Daily)
145

Hew York Times
(Daity+Sunday)
105

Local Daily
Newspaper(s) (Daily
103

USAToday (Daily)

New York Times
(Daily)
81

Local Daity
Newspaper(s)
{Sunday)
122

Wall Street lournal
(Daily)
9.7

New York Times
(Daily+Sunday)
96

USA Today (Daily)
85

Local Daily
Newspaper(s)
(Daity
80

Magazines

New York
Catalogs) Times (Daily)
6 7.1

m who Listened to KMOX-FM in the past 7 days

| ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Books

All Graphs and soefa.ai Dura Madehng Copyright © 20.

P
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the past 7 days

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or ofderm

who Listened to KMOX-FM in

Qual Intab
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ST LOUIS
203

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)
149

Local Daily
New York Times Newspaper(s)
(Sunday) (Daily+Sunday)
129 108

New York
Times (Daily)
81

I Daity
wspaper(s

New York Times
(Daily+Sunday)
105

Direct Mail

Advertising

(excluding

Catalogs)
81

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
(Sunday)
121

Local Daily
Newspaper(s)
(DailysSunday)
a7

New York Times
(DailysSunday)
96

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daily Catalogs)

80 7.6

New York Times (Daily)
71

= who Listened to KMOX-FM in the past 7 days

Radlio Stations: KMOX-FM
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Avg. Week All Print Medta (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

004

483411 22.5%

oo |y

® who Listened to KYKY-FM in the past 7 days

81,980 or 24.2% of Adults 18 or older who Listened to KYKY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.

-;mcsik

16,201
Avg. Hours+Minutes/day with All m
Print Media: Adults 18 or older a

wha Listened to KYKY-FM in the
past 7 days

ST. LOUIS

W ST. LOUIS

Local Daily
Newspaper(s)
(Sunday)
139

USA Today (Daily)

Wall Street Journal
(Daily)

New York
Times (Daily)
79

Local Daity
Newspaper(s)
{Sunday)
122

Wall Street lournal
(Daily)
9.7

New York Times
(Daily+Sunday)
96

USA Today (Daily)
85

Local Daily

Newspaper(s)
Magazines (Daily
80

New York
Catalogs) Times (Daily)
6 7.1

= who Listened to KYKY-FM in the past

7 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Books

Toml persons:

Y Sy i
T
M-
P 85
mwho Listened to KYKY-FM in the past 7 days

Scarborou
All Graphs and soefa.ai Dura MDdehng Copyright © 20.
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who Listened to KYKY-FM in
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vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
147

Local Daily
Newspaper(s) (Sunday)
139

New York Times
(DailysSunday)
113

Magazines
9.1

Local Daily
Newspaper(s)

USA Today (Daily)  (Daily+Sunday)
9.9 98

Local Daily
Newspaper(s) New York
(Daily Times (Daily)
88 79

Direct Mail Advertising (excluding

Wall Street Journal [Daily) Catalogs)
39

78

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
(Sunday)
121

New York Times
(DailysSunday)
96

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daily Catalogs)

80 7.6

New York Times (Daily)
71

= who Listened to KYKY-FM in the past 7 days

Radlio Stations: KYKY-FM
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for The Lou

62,649 or 25.9% of Adults 18 or older who Listened to WFUN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 31.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medla (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Time spent

_m—
m M

-M'
m

03 i
S

m 2.3%

mwho Listened to WFUN-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

mm 6.5% \uho listened to WFUN-FM inthe

past 7 days

-
b o o
b o o ke ke rg

ST. LOUIS

0.5%

W ST. LOUIS

Local Daily
Newspaper(s)
(Sunday)
120

Wall Street Journal (Daily)
119

Magazines
105

USA Today (Daily)

86

Local Daily
Newspaper(s)
(Daity
84

New York Times
(Daily)
6.1

Local Daily
Newspaper(s)
(Sunday)
122

USA Today (Daily)
85

Local Daily
Newspaper(s)
(Daily

Wall Street Journal 80

(Daily)
97

Catalogs
34
New York Times
(Daiy+Sunday) Catalogs)
96 16

New York
Times (Daity)

® who Listened to WFUN-FM in the past 7 days

B ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

‘Wall street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Books

Total persons:

% Time spent

S = &,
m_ﬂr 25

P TR
M-mm

who Listened to WFUN-FM in
the past 7 days

mm 2.3%
— 05

= who Listened to WFUN-FM in the past 7 days

Scarborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Aduits 18 or ol‘derm
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Local Daily
Newspaper(s)
(Sunday)
120

New York Times

(Sunday)
108

Magazines
pURY

New York Times
(Daily+Sunday)
85

Local Daily
Newspaper(s) (Daily
84

Direct Mail

Advertising

(excluding

Catalogs)
82

New York Times
(Daity)
6.1

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
(Sunday)
121

Wall Street Journal New York Times
(Daily) (Daily+Sunday)
97 95

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daily Catalog
80

Magazines
82

New York Times (Daily)
71

= who Listened to WFUN-FM in the past 7 days

Radiio Stations: WFUN-FM
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102.5KEZ,

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions”

P18+ who Listened to KEZK-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

858,785 40.0%
763,509 35.5%

599,888 27.9%

534,517 24.9%

388,360 18.1%

401,953 18.7%

Local AM/FM Radio

377,549 17.6%

Video Streaming Services
Billboards

Newspapers

Podcasts

Audio Streaming Services

371,585 17.3%
282,506 13.2%
274,753 12.8%

s ST. LOUIS

232,214 10.8%
m P18+ who Listened to KEZK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 422 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =

Radio Stations: KEZK-FM



97fem

FM
TALK

Social Media

Direct Mail

Websites

Cable TV Networks
Broadcast, Cable, & Sat TV
Newspapers

Billboards

Podcasts

Local Broadcast TV

"Advertising Actions”

P18+ who Listened to KFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos

858,785
599,888
763,509
388,360
534,517

274,753

282,506

330,643

401,953

Local AM/FM Radio

377,549

Due to Ads on %)

40.0%
27.9%
35.5%
18.1%
24.9%

12.8%

15.4%

18.7%

17.6%

Video Streaming Services

Audio Streaming Services

10.8%

m P18+ who Listened to KFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 59 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =

Radio Stations: KFTK-FM



1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

"Advertising Actions”

P18+ who Listened to KMOX-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

858,785 40.0%

Video Streaming Services

274,753 12.8%

Social Media
Websites 763,509 35.5%
Broadcast, Cable, & SatTV ey 24.9%
Direct Mail 599,888 27.9%
Cable TV Networks 388,360 e
Local Broadcast TV g 16 73
B ———

Audio Streaming Services

ST. LOUIS
232,214 10.8%

m P18+ who Listened to KMOX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 203 Share of Everything
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Radlio Stations: KMOX-FM



"Advertising Actions”

P18+ who Listened to KYKY-FMin the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Cable TV Networks

388,360

Local AM/FM Radio 20290 e

Billboards 282,506 13.2%
330,643 15.4%

274,753 12.8%

Audio Streaming Services

Podcasts

Newspapers

232,214 10.8%
m P18+ who Listened to KYKY-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 293 Share of Everything
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Radlio Stations: KYKY-FM



Social Media

Websites

Direct Mail

Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to WFUN-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

858,785 40.0%
763,509 35.5%

599,888 27.9%

534,517 24.9%

Local AM/FM Radio

377,549 17.6%

!

Local Broadcast TV
Newspapers
Podcasts

Cable TV Networks
Billboards

Audio Streaming Services

401,953

330,643 15.4%

388,360 18.1%

282,506 e ST. LOUIS

232,214 10.8%
m P18+ who Listened to WFUN-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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All Graphs and soefa.ai Data Modeling Copyright ® 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a . al for Anything =

Radiio Stations: WFUN-FM



